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Agenda

Benchmark och inspiration från Japan
Det japanska hemmet
Bredbandsutveckling
Visioner kring framtidens boende

Parallell utveckling i Sverige (Diskussion)
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Home of the Future – Japan

Forskningsprojekt sedan 6 år tillbaka
Japan
Norden
USA
Singapore & Malaysia (Multimedia Corridor)

Studie i Japan under våren (2003) i syfte att 
undersöka det framtida hemmet med avseende 
på ICT 

I samarbete med KTH och ITPS
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Common challenges facing both 
Sweden and Japan

Aging society
Mature society
Sustainable growth – long term competitiveness
Value system
Quality of Life issues

In Japan, women´s role in society
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Situation of Japanese Broadband 
Communication

+20 million broadband subscribers (fixed broadband, mainly 
ADSL) 

89 million mobile internet users  (3G, 37 million)
Wireless Hotspots throughout major cities (Starbuck life-
style)
Monthly fee est. 3 000 Yen

Rapid expansion of broadband access using Optical Fiber 
infrastructure 

160% increase from last year

Source: MIC Japan June 2005
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Main market players to drive the 
development of the connected home

Broadband
providers
- Telecom 
companies
- Cable TV
companies

Design & 
building

- Housing and 
construction 
companies

- Architectural 
firms

Service & 
equipment 
providers

- Home 
electronics &
entertainment
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What Internet and broadband services? 

Advanced mobile services are driving the interest 
for broadband at home, i e managing photos and 
video-clips
Value propositions of broadband services include:

Entertainment and learning
Safety and security
Family relationships/communication and new lifestyles in 
homes (WLAN)
Small business (SoHo) and networked homes
Complete service packages – Triple-play + Mobile 
phone! NEW
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J-com – Japan's largest broadband and 
cable service provider
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Broadband enabled through coaxial 
cable and fiber optics
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Exclusive content for subscribers
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A  day with J-com broadband!
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How is technology 
entering Japanese 
homes? 

Ubiquitous – other interfaces 
than the PC 

New types of rooms in homes;  
a personal communication 
room (Panasonic)

Usability and ease of use are 
essential 

Attitudes – technology is fun!
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What vision?

Broadband is seen as an enabler for working from 
home, primarily user groups are women and 
entrepreneurs

Test beds and prototypes of future living concepts 
throughout Japan

The Japanese government is supporting activities in 
order to establish new business opportunities
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Konnichiwa – my name is Wakamura!

Independent personality
Living with the family
Three major functions:

Natural and enriched 
communication
Acts according to own 
life rhythm
Provides information and 
services by accessing 
the Internet
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”One device”

”Many things”

On the move

At home



38 2005-10-27© 2003 Soul Business Innovation Group AB

Soul Business Innovation Group AB

Kungsgatan 26
111 35 Stockholm

08-545 914 50

1-41-7-2002 Tomigaya
Shibuya-ku,

Tokyo 151-0063

linda.bradley@soul.se
www.soul.se


