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About us

• .SE (The Internet Infrastructure Foundation) is responsible 
for the top-level domain for Sweden, .se.

• Non-profit organisation founded in 1997
• Works in the long-term interests of the Internet on 
assignment from the Swedish Internet community

• 772 000 registered domain names and over 600 new 
registrations per day

• 40 employees
• Turnover 2008: 87 Mln. SEK
• Regulated by the Law of National Top-level Domains for 
Sweden on the Internet, which is monitored by the National 
Post and Telecom Agency (PTS)







Development .se-domains Growth 2007: 24%
Expectation 2008: 810 000

Market share 56%
.com 22%, .nu 6%, .eu 5%

Key figures:
29% private users
6% IDN

New registrations; 
200 000 per year

Renewal: 89%
Renewal business users: 90%
Renewal private users: 85%
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Regarding domain name fee

• Annual fee is SEK 120 (EUR 13, excl. VAT)

• No price change since December 2005

• Survey: End customers find .se domains 
low/reasonably priced

• For most registrars the main business is not 
domain names. It is just an extra cost for their
webhosting etc.

• Fine balance not to over stimulate the market



.SE distribution channels

• 200 registrars

• Top-ten registrars register 74% of domain names

• Top-three registers more than 48,4% of domain names

• The biggest registrar nearly registers more than all the 
others outside the top-ten list.

• Web hosting companies dominate. 6 of 10 in top 10 is 
Danish och Norwegian.

• Many consider domain name as a give away or teaser

• Most registrars are small and relatively young



Distribution: market shares first 9 months 2008

2,1%Spray Portal AB 10

2,1%Domaininfo AB 9

2,2%Ascio Technologies Inc.8

3,4%Active 24 ASA7

4,5%Webbkonsulterna i Jämtland6

5,1%Surftown A/S5

6,0%Crystone AB4

8,5%Binero AB3

16,7%One.com2

23,2%Loopia AB1

Market shareOmbud

De 10 biggest resellers stand for 74% of all registrations
(benchmark: last year it was 78%)



Branding

• April 2008 
• Outdoor nationwide
campaign

• One item for each team in 
the swedish first football
league

• A specific version mapped
to each geographical
location and football club

• In cooperation with the 
Swedish Football
Association



Why branding?

• To raise brand awareness
• Brand awareness is measured 
once per year

• 90% of the end users 
considers .SE the preferred 
route to the Internet. 

• 87% of the resellers consider 
.SE the preferred route to the 
Internet. 

• Problem: punktSE, , , , daily
newspaper from Schibsted

• First version September 2006
• Last version May 19 2008
• 3 regional versions
• Stockholm
• Gothenburg
• Malmö

The last version May 19 2008:



Public Relations

• Messaging
• Consumers: Your own
identity on the Internet

• B2B: How to protect your 
trademark on the Internet



Exampel of registrar subsidising



Domain related activites 2008

• Preparation towards registry-registrar model

• New registrar contract, certify staff, technical tests. 

• Preparation for direct sales trough .SE Direkt

• Decrease the amount of reserved and blocked
domains

• New DNSCheck, DNSSEC free.

• Credit card payment

• DNSSEC deployment support



Domain activites 2009

• Launch registry-registrar model including .SE 
Direkt

• Would like to see more activities towards private 
users

• Mass deployment of DNSSEC i Sweden.

• Improvements of Alternative Dispute resolution.

• New TLD bidding?




